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BeWary of Those Checks Sent by
theCredit Card Companies

Over thecourseof thelast twel vemonthsor so, you have probably
been deluged with envel opes and envel opes of mail sent by the
numerous credit card companies out therethat promisefreethis
andfreethat.

Bewary asthese offersare anything but free. The credit card
companiesaremassmailing dubiousmarketing materid sthat could
cost the consumer agreat deal of money.

Connecticut’s Department of Banking issued awarning to all
consumerslast monthindicating that magor credit card companies
may attempt to signthem upfor costly programsthey don’t want
by sending them acheck in the amount of $4.00. Imaginethe
level of surprise by the customerswho cashed that check asthey
subsequently got charged $139.95 for aprogram that promises
to savethe consumer money at mgjor retail fores. Thefineprinted
termsand conditionsof the offer isthat the customer must cancel
the membership within 30 daysof cashing that $4.00 check or the
credit card company chargeshisor her account the $139.95first
year membershipfee.

According to Connecticut State Banking Commissioner John P,
Burke, “Theact of cashing one of these checks establishesan
agreement between aconsumer and their credit card company,
and | want to be sure that the consumer knows exactly what that
agreement means’.

Onanational scale, therearethousandsof offersbeing mailedto
American householdsdaily. Thesemailingsoftenred inthemost
vulnerable by tempting them with free credit reports, freemoney,
or cheap loansthat they never requested. Furthermore, these
freeoffersinthemail tend to target peopleleast capable of repaying

theloan.
(1 ]

The promotional material welcomestherecipient’s
business by encouraging them to use the money for
whatever they need. Unfortunately, theseloanscome
with an astronomic rate of interest when the consumer
defaultson their repayment schedules.

While they have yet to be tagged as scams, they are
unqguestionably deceptive.
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Credit Management Consulting Program

Credit profess ond sare chdlenged daily with making gppropriate determinationson acustomer’scredit worthiness. Making
theseimportant decisionsrequire sound credit investigationin order to ensure that the sale does not end up fraudulent or
abandoned. All honest customersintend to repay the debt; it’swhether they truly havethe meansto repay thedebt that is
another story.

Oneof our most valuable servicesavailableisthe Credit Management Consulting Program. Thisisan educational tool
targeted to assist the Credit Manager in making those tough decisionsthat could improve or impair the organization’s
bottom linenumbers.

The Credit Management Consulting Program isorganized and provided by President & Chief Executive Officer, LeeD.
Badieri. Leeisapast President of the National Association of Credit Managers. Hetaught credit and collection courses
at the University of Hartford in Connecticut aswell asthe University of Bridgeport. Leewasacredit and collection
manager for Olivetti Corporation, American Chain & Cable Company, and Pitney Bowes Corporation.

L ee hasbeeninstrumental in developing and hosting several industry credit groups. Thesegroupsareformedwithina
particular industry and may meet monthly or quarterly, depending on the group’srequirements. Thereisan exchange of
information relativeto the credit history of each participant’s customersaswell asan open forum to exchange policy and
procedureideasand issues.

“Thisprogram has proven more val uabl e to the subscribersthan they ever expected,” commentsLeeBaldieri. “The
information shared among these credit professional sin not something that they could obtain from abook. The hands-on
approachto our forum allowsthe member to gain educationa strength from otherswithin their industry whileestablishing
trustworthy working friendships. And, thecost tojoinanindustry groupisminimal in comparisonto theinformation gained
and shared fromthemeeting.”

Theindustry group meetingsremain federal antirust laws sensitive sothat freetradeisnot compromised. A statement on
antitrust isread at the start of the meeting and complianceto sameisadheredto. “Whilenobody intendsto bad-moutha
customer, there aretimeswhen emotionsrun high and inappropriate statements about anindividua or acorporation are
made” and L ee hashad to cease afew discussions because some credit memberswereinching towards blacklisting a
potential customer. Whileonthe surfaceit appearsthat the antitrust lawsmay inhibit the meetings, there still remainsan
immeasurableamount of ideasand information exchanged.

Another facet of thisprogramisour Credit Department Policy & Procedure Manua Compilation. Although most Credit
& Collection Departments have policies and procedures engaged, quite often they are not written down in concise,
understandablelanguage. LeeBaldieri will meet with you and based on the answersto hiseasy questionnaire, hewill
evauate, anayzeand create acredit policy and procedure manual for you.

All interested credit professionalsmay contact Lee Baldieri at 203-876-1000 for moreinformation.




Identity Theft

By now, everyone has seen those creative commerciasfor identity theft. A manwith awoman’svoice bragging about the
expensvelingerie shebought with hiscredit. Thewoman under thehair dryer with ayoung man’svoice bragging about the
home entertainment system he purchased with her credit. Itisall of oursworst nightmare.

Unfortunately, instances of identity theft have morethan doubled over thelast three yearsand arethe source of theleading
consumer fraud reported to the Federal Trade Commissionin 2003.

Stolen credit cardsand stolen socia security numberscan wreak havoc onyour life. Onceathief stealsyour identity, he/
shecan establish new credit using your name, birth date, and socia security number. With the new card, they canrack up
pilesof debt, walk away from thebillsand then your credit history ismarred.

Unfortunately, you may not know when or how your identity isstolenfor sometime. Victims, oftentimes, don’t learn of the
theft until they have acredit report run and they seethat it includesunrealized debt.

Thereare several smplewaysto protect your identity and your credit.

1. Don'tcarry your Socia Security card.

2. Review your credit report every 6 months.

3. If amerchant requestsyour Socia Security Number, don't giveit.

4. Never provideyour Social Security Number or credit card number to unsolicited telephone callersor over the
Internet.

5. Take careto shred documents containing your Socia Security Number, credit card number. Dothesamefor old
bank statements

Thievesarecrafty. If youareavictim of identity theft:
1. Contact thefraud divisionsof each of the 3 mgjor credit bureaus and report your stolenidentity.
2. If any credit card accounts have been accessed or established, contact the security departments of those creditors
or financial ingtitutionsand closethese accounts.
3. Fileareport withthe police. Obtain acopy of thereport in case the bank or the credit card company requires
proof of thetheft inthefuture.

For futurereference, hereareimportant tel ephone numbersand websites:
Equifax www.equifax.com Report Fraud: 800-525-6285
Order credit report: 800-685-1111

Experian www.experian.com Report Fraud: 888-397-3742
Order credit report: 888-397-3742

TrandUnion Report Fraud: 800-680-7289
Order credit report: 800-916-8300




Calendar of Events US Economic Statistics

U.S. Bankruptcy Rates:
July 9—14, 2004 Number of bankruptcy petitionsfiledin federa

: . courtsand % changefrom previousquarter:
Commercia Law Leagueof America

110" National Convention

Newport Marriott Q1, 2003 412,968 (4.5%)
Newport, Rhodelsand Q2, 2003 440,257 (6.6%)
www.clla.org Q3, 2003 412,989 (-6.2%)
Q4, 2003 393,348 (-4.8%)

July 1214, 2004 ** SoUCE, WWW.USCOUrtS.gov

ACA Internationa
65" Annual Convention & Exposition
Hyatt Regency Dallasa Reunion
Dallas, Texas
www.aca nternationd .org

July 14,2004
International Association of Commercial Collectors

16" Annual Strategic Management Conference
Hyatt Regency Ddlasat Reunion Happy Birthday!!
Dallas, Texas

www.acai nternationd .org April 15- Tom McCarthy,
Account Resolution Specidist

May 9 - AdriaBadieri,
RecordsAdministrator
May 17 - Eric Cohen,
Account Resolution Specidist
June 23 - Cheryl Paliquin,
Manager —Client & Collection Support
June 23- Kerry Kely,
Director of MediaSaes
June 27 - Harvey Kazdon,
Regiona SdesManager
June 28 - Richard Graziano,

Director of Operations
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